Utilities Create High-Tech Tools to Energize
Economic Development Efforts in

You have what
are considered
to be key “must
have”  tools
needed to sup-
port state mar-
keting efforts
related to the
site selection
process. You also have the newest line of tech-
nology-based economic development tools that
are being used to promote Connecticut —
CERC SiteFinder®, QuickTracts, Easy Circuits,
and E.D.D.I. (or Economic Development Data
and Information).

Each of these initiatives are projects of a
nonprofit, primarily utility-funded corporation
called the Connecticut Economic Resource
Center (CERC), which provides economic devel-
opment services and works together with the
Department of Economic and Community
Development (DECD) to market the state as a
competitive business location. CERC was incor-
porated in 1993, under the leadership of the
governor and with support from 11 of Connecti-
cut’s regulated utility and telecommunication
companies. Today, CERC initiates numerous
programs to sustain economic development
efforts on behalf of its board of directors, which
includes representatives from its founding part-
ners, DECD, the state Office of Consumer Coun-
cil, and the Department of Public Utility Control.

Utilities across the county and around the
world recognize that playing a supportive role
in economic development means business and
community growth, and thus a positive impact
for them. In Connecticut, the utilities’ involve-
ment has formed a public-private partnership
that has been in strong existence for 12 years,
resulting in the fostering of economic develop-
ment initiatives and, most recently, an array of
high-tech economic development tools.

state data?

SiteFinder, created in 1993, began as an idea
among a group of brokers and a pledge from
the CERC board to fund the infrastructure for
creating a computerized database of commer-
cial and industrial properties. Within six
months, guidelines for the operation emerged,
the program was built, and leads began to be
generated. Named SiteFinder, the program

commercial and industrial real
estate listings, pre-approved sites,

electric capacity, and local and

when you combine

allowed users to search for
available buildings and land
through a database that was
maintained directly by mem-
ber brokers. The database
went online to become web-
based in 1997 and, most
recently, was upgraded to a
new platform custom built by
FastFacility™ LLC, a developer of database pro-
grams and a nationally marketed, GIS-driven
database site-search tool.

SiteFinder currently lists more than 2,600
properties with exposure to more than 130 real
estate firms and their brokers; since its online
launch, it has facilitated more than 11.3 million
square feet of transactions in Connecticut. One
such recent success story included Creative
Logistics Solutions, a fulfillment company out
of West Haven, Conn. The company transi-
tioned from a 15,000-square-foot space to
50,000 square feet in a nearby West Haven
building listed by the owner on SiteFinder. The
firm plans to hire 25 new employees within a
year of relocating to its new facility. Another
noteworthy past success was SiteFinder’s role
in a FedEx Ground real estate deal, which
resulted in the company’s construction of an
111,056-square-foot distribution facility on an
18-acre parcel of land in Wallingford, Conn. A
SiteFinder member helped matched the pack-
aging client’s needs for expanded space using
a special needs bulletin board on the website,
and helped make an ideal match quickly and
successfully.

QuickTracts is a tool to help connect what
Connecticut towns have to offer and what com-
panies need. Launched by the Connecticut
Light & Power Co. (CL&P) in 2003, the program
encourages decision-makers in Connecticut’s
towns and cities to select and pre-qualify sites
for targeted development appropriate for their
communities, and ultimately, to attract and
retain businesses that often need to move more
quickly than Connecticut’s process has allowed
in the past.

CL&P saw an opportunity to ensure and to
bolster Connecticut’s competitiveness at a time
when economic development and marketing
efforts were underfunded and yet needed, per-
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haps more than ever. The program also fosters
a true spirit of cooperation among municipali-
ties, landowners, developers, and businesses,
and eliminates guesswork. The program assists
towns newer to commercial and industrial
development in identifying what makes sense
for them and helps those towns in getting the
word out to developers about their inventory
of sites. This focus, in turn, makes the
process easier and faster for relocat-
ing companies, allowing them to
avoid permitting obstacles and to
expedite construction.

All QuickTracts sites must be
ready to break ground within
90-180 days and have infrastruc-
ture within 400 feet of the site.

Towns and cities receive assis-
tance with the process, while the
companies and real estate profession-
als know that when they are looking to
move quickly, they have an easy-to-access
database of properties at their fingertips.

The first sale within Plymouth Business Park
in the town of Plymouth, Conn., marked the first
success of the QuickTracts program. DAWG
Inc., located in Middlebury, Conn., purchased
the 2.66-acre parcel for $76,000 to initially con-
struct a 6,000-square-foot facility, which would

be eventually
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feet. To date, 14 towns have participated in the
program, listing 55 sites on QuickTracts.com.
There have been seven QuickTracts sites
developed, and the QuickTracts program has
been the catalyst toward creating 100 jobs, $2.9
million of investments, and a ripple effect in
Connecticut’s economy. The program was
named Northeastern Economic Developers
Association (NEDA) Program of the Year in 2003
and was recognized with a Connecticut Quality
Improvement Award Innovation Prize in 2004.
The program will soon be expanding to include
pre-zoned building plans for select properties.

Easy Circuits is another tool created to sup-
port Connecticut’s economic development and
launched by CL&P. It is designed to encourage
commercial and industrial job growth in the fol-
lowing ways: to encourage commercial and
industrial construction on circuits that have
sufficient available electric capacity; to support
accelerated economic development; to help
forge a consensus of all stakeholders; and to
integrate balanced growth with economic

development. Easy Cir-

cuits are identified cir-

cuits along existing roads

in areas zoned for com-
mercial and industrial use,
or areas identified by the
municipality for potential commercial or indus-
trial development. The identified circuits (and
respective substations) have sufficient avail-
able electric capacity that is able to support
more than normal projected load growth. The
program provides eligible businesses with
incentives for choosing a location designated
to be on an Easy Circuit.

The Easy Circuits program, which began last
year, has already yielded results. In Rocky Hill,
Conn., the Kohl’s Plaza is being built on an Easy
Circuit. The project includes an 88,000-square-
foot Kohl's as well as another 75,000 square
feet of retail space. In Cromwell, Conn., the
recently approved Coles Brook Industrial Park
will have nine industrial lots. Advanced Copy, a
copier/printer service company, is building a
10,000-square-foot service facility. Other com-
panies considering expansions in the park are
an electrical company and a sign manufactur-
er. In Wethersfield, Conn., the Colvest Group is
building two speculative retail buildings of 9,000
and 13,000 square feet, respectively. Other

buildings being built along Easy Circuits
include AirTech, a distributor of industrial
and medical gases in Berlin, Conn., and
Eppendorf, which has taken over an existing
facility in Enfield, Conn., that will be expanded
for research, development, manufacturing, and
distribution.

The newest tool created for Connecticut is
dubbed E.D.D.I. (Economic Development Data
and Information). It is a first-of-its-kind, search-
able database of economic and demographic
information, in compliance with International
Economic Development Council guidelines, for
all of Connecticut and western Massachusetts
and its metro areas, regions, and towns. CERC,
with support from CL&P, Yankee Gas Services,
and other utility partners, deployed E.D.D.I. to
facilitate easy access to unique local and
regional data. The project involves towns and
regional groups in the data collection process
— the MetroHartford Alliance and Western
Massachusetts Economic Development Coun-
cil, representing New England’s Knowledge
Corridor, are the pilot regions participating in
E.D.D.I. Using this regional approach, Connecti-
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ships can manifest economic
development success, and
among the most apparent
examples is the establish-
ment of the Connecticut Eco-
nomic Resource Center
(CERC). This nonprofit corpo-
ration was formed through
the support of utility compa-
nies and works in conjunc-
tion with state and regional
efforts to promote and sus-
tain Connecticut as a com-
petitive business location. Its
formation answered a need
that many states face — to
create a business location
center that would help attract
and retain companies.

In early 1992, Connecticut
was in dire need of a new
economic development effort

job losses caused by a
recession. In a political envi-
ronment that was ripe for a
new and different approach,
the (then-called) state
Department of Economic
Development (DED) and rep-
resentatives from 11 of the
state-regulated utility and
telecommunications compa-
nies began a dialogue about
forming a marketing partner-
ship. A large-scale campaign
was planned to change the
state’s perceived anti-busi-
ness image to one of a state
doing everything in its power
to help keep and create new
jobs. Connecticut’s governor
approached utility CEOs for
$15 million over three years
to launch a comprehensive

show that Connecticut was
indeed “open for business.”
The utilities, led by the
strong interest of Connecti-
cut Light & Power, were will-
ing partners along with the
support of the Department of
Public Utility Control. But in
addition to marketing, the
utilities wanted to create a
legacy, something more last-
ing, something similar to
what many of the utilities in
the southern states were
doing — they wanted to cre-
ate a business location cen-
ter. This center would be
created outside of the gov-
ernment structure, but
designed to complement and
work along with government
in providing up-to-date infor-

relocating businesses, espe-
cially in the area of real
estate.

Thus, in 1993, CERC was
incorporated as a 501C6 non-
profit corporation, already
supporting the state’s mar-
keting campaigns by provid-
ing management and over-
sight of the campaigns and
fulfillment through the state’s
first-ever customer service
center for business. The five
customer service represen-
tatives created in hard copy,
and later online, the state’s
first encyclopedia of public
and the many private pro-
grams for business. This
encyclopedia was known as
the Business Resource
Index, and is known today as

which is one of the most
comprehensive, up-to-date,
online business information
resources available.

For the past several years,
CERC has provided assis-
tance to the Department of
Economic and Community
Development (DECD) in its
Industry Cluster Initiative.
Under the direction of DECD
leadership and the Gover-
nor's Competitiveness Coun-
cil (established to oversee
the new initiative), CERC has
made important contribu-
tions to the initiative in pro-
viding project and financial
management, public rela-
tions and marketing, and
economic research and ana-
lytical services.

today include the Office of
Policy and Management’s
(OPM) business registry pro-
gram, Smart Start; the Con-
necticut Energy Advisory
Board; the state’s Film Office;
and the Office for Workforce
Competitiveness.  Most
recently, CERC’s targeted
business strategy is aimed at
towns and other economic
development organizations.
CERC’s economic develop-
ment, research, and market-
ing expertise and resources
are available to help towns
solve comprehensive eco-
nomic development chal-
lenges and capitalize on
opportunities.

Over the last 10 years of
its existence, CERC has

lion in funding from the utili-
ties for helping the state of
Connecticut build, sustain,
and expand its economic
development efforts. Its cur-
rent funding partners include
the Connecticut Light and
Power Co., Yankee Gas Ser-
vices Co., The United Illumi-
nating Co., SBC, Connecticut
Natural Gas, the Southern
Connecticut Gas Co., Aquari-
on Water Co., the Connecti-
cut Water Co., the Connecti-
cut Municipal Electric
Energy Cooperative, and
Verizon.






